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Blogging Stats  

● 77% of Internet users read blogs

● 57% of companies with a blog have acquired a customer from their blog
  
● 31% of product reviews need to be negative for a buyer to doubt the 

quality of a product

● 81% of U.S. online consumers trust information and advice from blogs

● 74% search online for consumer electronic reviews before buying
  
● 61% of U.S. online consumers made a purchase based on blog 

recommendations

● The average buyer consults 11 consumer reviews on the path to 
purchase
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Establish goal!

Begin by prioritizing your goals

What is the goal? 
Who is your target audience? 

Whom are you hoping to attract? 
What content will best speak to your target audience? 



*

How To Blog 

● Do your research

● Showcase your staff, “behind the scenes” at your 

company, how you do business in a way that is 

approachable and attractive

● Engage. Comment on other blogs, retweet, credit 

others and share their updates

● Content is KING

● Be authentic

http://www.westney.com/blog/?p=275
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Blogging Facts  
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Case Study: River Pools and Spas 

● Small business selling pools and spas in Virginia since 2001

● Business need or problem: The owner Marcus Sheridan was using 
traditional media (radio and TV) then tried online advertising to increase 
revenues, none of these options were sustainable because they required 
increased investments every month. Also he needed to spend less time 
educating his prospects one by one.    

● Social Media Solution: A blog with compelling content to educate 
potential customers en masse. Strong keywords and diverse, varied 
topics in order to address different types of customer needs

● Business Result: Slow start but growth was steady. After a year and a 
half, the subscribers had grown to 467 with 45,000+ monthly blog page 
views. Long-tail keywords like “fiberglass pool problems” and “fiberglass 
pool prices” attracted 1,000s of organic search returns to their website. 
By 2008, RPS became one of the top 5% of all in-ground pool 
companies in the U.S.
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Tips for technique and style

1. Write in short paragraphs, use sub-headings, bullet 
points

2. Use at least one attractive image or video

3. Cross link

4. Cite your sources

5. Use categories and tags

6. Length: between 250 and 500 words
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Let’s connect! The blog

Which company is doing 
blogging well and why? Post 
your answer here:
http:
//socialmediamarketingandstrat
egy.wordpress.com

http://socialmediamarketingandstrategy.wordpress.com
http://socialmediamarketingandstrategy.wordpress.com
http://socialmediamarketingandstrategy.wordpress.com
http://socialmediamarketingandstrategy.wordpress.com

